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regulated: at the state level – by legal framework, at the
level of economic entities – by contractual relations.
The need to identify promising scopes of digital
products is emerging.
Used spheres for digital products:
- in the economic sphere: “cryptocurrency”, “electronic
money”, “virtual money”, “cryptoasset”, “digital
asset”, etc.
- in the legal sphere: laws, legal acts, regulations,
instructions, documents, etc.
- in the educational sphere: curriculums, programs, ebooks, audio, graphics, technical documents, software,
photographs, etc.
- in the technical sphere: computer programs,
television, etc.
The list of used spheres for digital products presented
by us is not exhaustive. It merely outlines the main
areas and points to the multifacetedness of this
phenomenon, which needs further scientific research.
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Abstract
Background:
The development of the IT sphere, the creation, use and
storage of information in digital format has contributed
to the emergence of a new type of products – digital.
Today, there is no definition of the term “digital
product” in academic reference books, dictionaries,
articles, etc.
The aim of the study – to introduce the concept “digital
product” into the academic circulation, to define the
current state and promising scopes of digital products.

Conclusions:
Thus, digital information refers to any information
contained in the digital format, regardless of its scope.
Multifacetedness and multidimensionality of the
phenomenon “digital product” reveals large
perspectives for research in this field. Further research
will focus on identifying the specialties of this
phenomenon, as well as methodic of creation,
application, storage.

Methods:
To substantiate the essence of the concept “digital
product”, the following complex of theoretical research
methods has been used: deduction and induction,
analysis and synthesis, comparison, generalization,
systematization and interpretation of results.
Results:
Academic literature, an online resource on the use of
the term “digital product” have been studied. It has
been found that the concept “digital product” is absent
in contemporary literature.
The study of the phenomenon “digital product”
required the introduction into the academic circulation
of the concept, the definition of the current state and
promising scopes of its application.
Digital product is an information service and the result
of labor, represented in digital format, recorded by a
binary code.
Digital products can be made from physical objects or
as a standalone digital object.
There are many advantages to a digital product over a
product in the physical dimension. For example, the
lack of physical deterioration of digital product, the
ability to copy it without loss of quality, the ability to
transmit electronic communications without material
reproduction, and more.
The phenomenon “digital product” creates a
fundamentally new system of relationships between
market entities, in which the digital product (good,
service) and payment for it is made electronically.
The advantages of such relationships are the
availability of transactions, regardless of the location of
the market entities, at any time of the day and their
speed, as well as the confidentiality of the entities. In
addition, unlike the product in the physical dimension,
the digital product does not have the cost of shipping,
packaging, storage, etc.
There is a possibility to upgrade (changes, additions or
updates) a digital product. These actions can be
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